COMM 301: Public Relations
Case Study Assignment—Due April 6, 5:30 p.m. EDT

Case Study Instructions

[bookmark: _GoBack]This assignment is to demonstrate your ability to synthesize all that we’ve learned this semester about public relations. Choose a government, non-profit or corporate communication effort from the past three years and create a three- to five-page case study covering the key elements of a communications plan, along with your analysis of whether the effort was effective in helping the organization meet its goals. It should be a campaign not a whole organization.

Your case study should include the following sections, covering the information indicated. If desired, you can use this document as a template for your paper.

Student Name

Introduction/Overview (2 points)

2-3 paragraphs or bullets
· What is the organization?
· What is the name and focus of the campaign or effort?
· Why did you select it?
· What can other communicators learn from this case study?

Situational Analysis (2 points)

2-3 paragraphs or bullets
· What are the organization’s mission, values and beliefs?
· What internal and/or external factors led the organization to pursue the campaign or effort?
· What research was conducted as part of formulating the campaign plan?

Goal (1 point)

One sentence goal with 1-2 sentences of explanation
· What is the overarching goal that was addressed by the communications effort?
· Is this goal congruent with the organization’s vision and mission? 

Audiences (3 points)
Audience #1
· Why was this audience selected for the campaign?
· What was the desired change by the audience in knowledge, attitudes or behavior?
· What are the barriers to this audience fully supporting or participating in reaching the goal?
· What are the benefits to the audience if they do?
· What are the characteristics of this audience (How they spend their time? What or who influences them?)
Audience #2 (if applicable)
· Repeat bullets from above

Audience #3 (if applicable)
· Repeat bullets from above


Messages (2 points)

List the campaign or effort messages by each audience. Provide 1-2 sentences about each message that explains how they relate to the goals and audiences.

Message: Audience #1

Message: Audience #2

Message: Audience #3

Strategies (3 points)

List the major strategies (activities, materials, partnerships) selected by the campaign, along with 1-2 sentences about why each was selected.

Implementation (2 points)

2-3 paragraphs
· How long did the campaign or effort run?
· How much did it cost?
· Where was it implemented?
· How did it evolve over time?

Assessment (2 points)

2-3 paragraphs
· In your opinion, was this campaign successful in reaching its goal and objectives and why? 
· What additional ideas or adjustments would you recommend?

References (1 point)

Quality of Writing (2 points)
· Grammar
· Punctuation
· Language usage
· Parallel construction
· Spelling

